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Having recently highlighted the importance and impacts
of healthy ecosystems on tourism, as well as the role
travel companies and their customers must play in
preserving our global destinations, we love this story
about two companies doing just that in Peru.

Inkaterra , Peru's leading sustainable tourism and hotel development group,

as part of an ongoing partnership with beverage giant AJE Group, has

announced that the venture has made Machu Picchu Pueblo (aka Aguas

Calientes) the first city in Latin America to manage 100 percent of its solid

waste.

In a blog post  last week, Inkaterra detailed the partnership’s latest project

— launched earlier this month: The first organic waste treatment plant in

Machu Picchu Pueblo will make the area the first to manage 100 percent of

its solid waste through pyrolysis, which decomposes the waste at high

temperatures without oxygen; the plant has the capacity to process seven

tons of waste per day to generate bio-coal, a natural fertilizer that will help

with the reforestation of the Andean cloud forest and contribute to

agricultural productivity in Machu Picchu.

"We are very happy to be part of this change in the city of Machu Picchu; and

to be able to announce that, with this new plant, the circle of sustainability for

which we have been working for three years is closing. Machu Picchu officially

becomes a 100 percent sustainable model city in Latin America," Jorge

Lopez-Doriga, AJE Group's Executive Communications and Sustainability

Director, told Travel Daily News .

Since its founding in 1975, Inkaterra — with properties in the heart of the

Machu Picchu cloud forest, deep in the Amazon rainforest, in the city of

Cusco and in the Sacred Valley of the Incas — has aimed to create to

authentic travel experiences, while preserving biodiversity and local cultures in

Peru. Based on a replicable business model of low initial cost and high

positive impact on local communities, Inkaterra’s multi-pronged sustainability

efforts have gained the group membership with alliances such as Relais &

Châteaux, Virtuoso and National Geographic Unique Lodges of the World.

The first Peruvian enterprise  to be

declared carbon neutral (1989),

Inkaterra mitigates the effects of

deforestation in the Amazon

rainforest via carbon sequestration

through the preservation of Peru’s

first ecological concession, with

more than 10,000 hectares of virgin

rainforest.

Along with initiatives such as Earth

to Table  — in which guests at Inkaterra Hacienda Urubamba are invited to

pick their own produce to reduce the amount of chemicals, as well as plastic

packaging, surrounding their food — Inkaterra is committed to removing

single-use plastic at all of its properties by the end of 2019, starting now with

eliminating straws and serving most beverages in glass bottles rather than

plastic. In cooperation with the nonprofit Inkaterra Asociación and AJE, since

2017 the hotel group has helped to manage and recycle the abundance of

plastic waste left by tourists visiting Machu Picchu via a compacting machine,

housed in Machu Picchu Pueblo, which the company says has become a key

asset in addressing the waste-management crisis that led to the site being

evaluated for UNESCO’s list of World Heritage in Danger  in 2016. The plant

processes 14 tons of plastic daily, according to Travel Daily News.

The Inkaterra Machu Picchu Pueblo Hotel | Image credit: Inkaterra 

The Inkaterra Machu Picchu Pueblo Hotel is also home to a biodiesel

production plant, which processes burnt cooking oils — donated by local

communities, hotels and restaurants — into biodiesel, which is helping to

avoid oil spills in the Vilcanota River, which faces the hotel. The plant

produces 20 gallons of biodiesel daily from nearly 6,000 liters of used oil a

month. The glycerin obtained in the biodiesel-production process is also used

by the city to clean stone floors, thus replacing chemical products.

"The strategic alliance between Inkaterra, the AJE Group and the Municipality

of Machu Picchu aims to change perception of our wonderful city into a

sustainable destination and become an example of management for

ecotourism worldwide,” Inkaterra founder and CEO Jose Joechlin told Travel

Daily News. “We have managed to awaken the ecological conscience of the

local community, which now segregates waste from homes and

establishments. [With the organic waste treatment plant], we present an

innovative technology that will contribute to traditional agriculture and help

restore the Andean cloud forest in Machu Picchu.”

According to Travel Daily News, these cumulative efforts to turn Machu Picchu

into a model for sustainability won the Peruvian Lideres + 1 prize; and, in

Germany, the prestigious Die Goldene Palme award for Responsible

Tourism. 
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production plant, which processes burnt cooking oils — donated by local
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avoid oil spills in the Vilcanota River, which faces the hotel. The plant

produces 20 gallons of biodiesel daily from nearly 6,000 liters of used oil a
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WASTE NOT

Hotel-Beverage Giant Project Makes Machu Picchu Pueblo
First Zero-Waste City in Latin America

More Stories

DIG DEEPER INTO DETROIT'S
SUSTAINABILITY ROOTS ...

Join American Forests and DTE

Energy Foundation on a tour

some of Detroit’s most innovative

green spaces — June 4 at SB'19

Detroit.

Tell me more!

PUBLISHED 1 MONTH AGO. ABOUT A 4 MINUTE READ. 

IMAGE: TICKET MACHU PICCHU

  
Having recently highlighted the importance and impacts
of healthy ecosystems on tourism, as well as the role
travel companies and their customers must play in
preserving our global destinations, we love this story
about two companies doing just that in Peru.

Inkaterra , Peru's leading sustainable tourism and hotel development group,

as part of an ongoing partnership with beverage giant AJE Group, has

announced that the venture has made Machu Picchu Pueblo (aka Aguas

Calientes) the first city in Latin America to manage 100 percent of its solid

waste.

In a blog post  last week, Inkaterra detailed the partnership’s latest project

— launched earlier this month: The first organic waste treatment plant in

Machu Picchu Pueblo will make the area the first to manage 100 percent of

its solid waste through pyrolysis, which decomposes the waste at high

temperatures without oxygen; the plant has the capacity to process seven

tons of waste per day to generate bio-coal, a natural fertilizer that will help

with the reforestation of the Andean cloud forest and contribute to

agricultural productivity in Machu Picchu.

"We are very happy to be part of this change in the city of Machu Picchu; and

to be able to announce that, with this new plant, the circle of sustainability for

which we have been working for three years is closing. Machu Picchu officially

becomes a 100 percent sustainable model city in Latin America," Jorge

Lopez-Doriga, AJE Group's Executive Communications and Sustainability

Director, told Travel Daily News .

Since its founding in 1975, Inkaterra — with properties in the heart of the

Machu Picchu cloud forest, deep in the Amazon rainforest, in the city of

Cusco and in the Sacred Valley of the Incas — has aimed to create to

authentic travel experiences, while preserving biodiversity and local cultures in

Peru. Based on a replicable business model of low initial cost and high

positive impact on local communities, Inkaterra’s multi-pronged sustainability

efforts have gained the group membership with alliances such as Relais &

Châteaux, Virtuoso and National Geographic Unique Lodges of the World.

The first Peruvian enterprise  to be

declared carbon neutral (1989),

Inkaterra mitigates the effects of

deforestation in the Amazon

rainforest via carbon sequestration

through the preservation of Peru’s

first ecological concession, with

more than 10,000 hectares of virgin

rainforest.

Along with initiatives such as Earth

to Table  — in which guests at Inkaterra Hacienda Urubamba are invited to

pick their own produce to reduce the amount of chemicals, as well as plastic

packaging, surrounding their food — Inkaterra is committed to removing

single-use plastic at all of its properties by the end of 2019, starting now with

eliminating straws and serving most beverages in glass bottles rather than

plastic. In cooperation with the nonprofit Inkaterra Asociación and AJE, since

2017 the hotel group has helped to manage and recycle the abundance of

plastic waste left by tourists visiting Machu Picchu via a compacting machine,

housed in Machu Picchu Pueblo, which the company says has become a key

asset in addressing the waste-management crisis that led to the site being

evaluated for UNESCO’s list of World Heritage in Danger  in 2016. The plant

processes 14 tons of plastic daily, according to Travel Daily News.

The Inkaterra Machu Picchu Pueblo Hotel | Image credit: Inkaterra 

The Inkaterra Machu Picchu Pueblo Hotel is also home to a biodiesel

production plant, which processes burnt cooking oils — donated by local

communities, hotels and restaurants — into biodiesel, which is helping to

avoid oil spills in the Vilcanota River, which faces the hotel. The plant

produces 20 gallons of biodiesel daily from nearly 6,000 liters of used oil a

month. The glycerin obtained in the biodiesel-production process is also used

by the city to clean stone floors, thus replacing chemical products.

"The strategic alliance between Inkaterra, the AJE Group and the Municipality

of Machu Picchu aims to change perception of our wonderful city into a

sustainable destination and become an example of management for

ecotourism worldwide,” Inkaterra founder and CEO Jose Joechlin told Travel

Daily News. “We have managed to awaken the ecological conscience of the

local community, which now segregates waste from homes and

establishments. [With the organic waste treatment plant], we present an

innovative technology that will contribute to traditional agriculture and help

restore the Andean cloud forest in Machu Picchu.”

According to Travel Daily News, these cumulative efforts to turn Machu Picchu

into a model for sustainability won the Peruvian Lideres + 1 prize; and, in

Germany, the prestigious Die Goldene Palme award for Responsible

Tourism. 

Published Apr 19, 2019 2pm EDT / 11am PDT / 7pm BST / 8pm CEST

Sustainable Brands Staff

0 Comments Sort by

Facebook Comments Plugin

Oldest

Add a comment...

More Stories About:

Inkaterra Waste Not Life On Land

Partnerships for the Goals

Land & Forests

Responsible Consumption

Circular Economy

Tourism/Hospitality/Travel

Related Stories

PRESS RELEASE

Sustainable Brands Announces 2017 SB

Innovation Open Winner

PRESS RELEASE

Sustainable Brands Hosts Influential Brand

Leaders at SB’17 Detroit

PRESS RELEASE

Sustainable Brands Unveils Programming for

Activation Hub at SB’17 Detroit

MARKETING AND COMMS

Adobe, Pantone Launch Custom Colors to

Inspire Ocean Conservation, Climate Action

CHEMISTRY, MATERIALS & PACKAGING

Collaborating for the Better: Helping

Consumers Enjoy Convenience with a Clear

Conscience

CORPORATE MEMBER UPDATE

Rolland: Hemlock Printers’ Sustainability

Commitment Is A Competitive Advantage

WALKING THE TALK

Q&A: Dr. John Izzo on Creating Competitive

Advantage in an Age of Social Good

WASTE NOT

NFL, PepsiCo Team Up to Score Zero Waste

at Super Bowl LII

CLEANTECH

Q&A: How Schneider Electric’s NEO Network

Is Shaping the Future of Renewables in

Europe

PRODUCT, SERVICE & DESIGN INNOVATION

Visa Outlines Ways to Improve Daily Travel

for Smarter, More Efficient Cities

PRESS RELEASE

Sustana Group’s New Sustainability Strategy

Highlights Environmental Stewardship, Sets

Measurable Goals

PRESS RELEASE

Sustana Group’s New Sustainability Strategy

Highlights Environmental Stewardship, Sets

Measurable Goals

The Waste Not channel is sponsored by

WASTE NOT

There’s No Time to Waste, So Let’s Make Time

for the Future

WASTE NOT

How to Overcome Challenges to Reducing

Plastic Waste

WASTE NOT

Trending: Startups Fighting Food Waste

Continue to Shape ‘Future of Snacking’

Topic Channels
Behavior Change

Business Case

Chemistry, Materials & Packaging

Cleantech

Collaboration

Finance & Investment

Leadership

Marketing and Comms

New Metrics

Organizational Change

Product, Service & Design Innovation

Supply Chain

The Next Economy

Walking the Talk

Waste Not

Learn More About the Topic Channels

Corporate Info
About Sustainable Brands

The People of SB

Our Advisory Board

SB Corporate Members

SB for You
Attend an Event

Become a Speaker

Write for Us

Careers

SB for Brands
Become a Corporate Member

Advertise with Us

Exhibit at an Event

Become a Sponsor

Email

SUBSCRIBE

Have Sustainable Brands delivered right to your inbox.
We offer free, twice weekly newsletters designed to help you create and maintain your company's competitive

edge by adopting smarter, more sustainable business strategies and practices.

  Provide Feedback   Get in Touch   +1 (415) 626-2212 SB Japan Your AdChoices Terms of Use Privacy Policy

Copyright ©2007-2019 Sustainable Life Media, Inc. All Rights Reserved. 

Sustainable Brands® is a registered trademark of Sustainable Life Media, Inc.
   

News & Views Global Events SB Insights Participate About SB  

Balanced Simplicity Latest News All Channels Corporate Member News All Press Releases

This website uses cookies for analytics, advertising and to improve our site. We'll assume you're ok with this, but you can opt-out if

you wish. Allow Cookies

https://sustainablebrands.com/channels
https://sustainablebrands.com/channels/behavior-change
https://sustainablebrands.com/channels/business-case
https://sustainablebrands.com/channels/chemistry-materials-packaging
https://sustainablebrands.com/channels/cleantech
https://sustainablebrands.com/channels/collaboration-cocreation
https://sustainablebrands.com/channels/finance-investment
https://sustainablebrands.com/channels/leadership
https://sustainablebrands.com/channels/marketing-and-comms
https://sustainablebrands.com/channels/new-metrics
https://sustainablebrands.com/channels/organizational-change
https://sustainablebrands.com/channels/product-service-design-innovation
https://sustainablebrands.com/channels/supply-chain
https://sustainablebrands.com/channels/defining-the-next-economy
https://sustainablebrands.com/channels/walking-the-talk
https://sustainablebrands.com/channels/waste-not
https://sustainablebrands.com/channels
https://sustainablebrands.com
https://sustainablebrands.com/corporate
https://sustainablebrands.com/corporate/people/staff
https://sustainablebrands.com/corporate/people/advisory-board
https://sustainablebrands.com/participate/corporatemember/community
https://sustainablebrands.com/events
https://go.sustainablebrands.com/events-speaker-nominate?_ga=2.37374563.250560436.1545867102-1656586547.1545867102
https://sustainablebrands.com/guide/writers
https://sustainablebrands.com/careers
https://sustainablebrands.com/participate/corporatemember
https://sustainablebrands.com/participate
https://sustainablebrands.com/participate
https://sustainablebrands.com/participate
mailto:connect@sustainablebrands.com
http://www.sustainablebrands.jp/
https://www.youradchoices.com/
https://sustainablebrands.com/corporate/terms
https://sustainablebrands.com/corporate/privacy
https://www.facebook.com/sustainablebrands/
https://twitter.com/SustainBrands
https://www.instagram.com/sustainablebrands/
https://www.linkedin.com/company/sustainablebrands/

